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Gary Hirshberg’s Journey
	Gary Hirshberg, at 17 years of age, had an interest in skiing. He could do it to the extent of nearing Mount Washington’s peak in New Hampshire. After doing it for quite several years, he sometimes could view the valebeneath. One morning as he was preparing for the Harvard-Dartmouth competition that happened yearly, he noticed that a lean, smoke-colored shelter deterred him from seeing the ocean underneath, and it got worse over the next half a year. As he was doing his study, he observed that he could no longer see the Atlantic deep-sea resulting from pollution. In essence, he loves nature and had a negative attitude towards business. Poor business performances led to the destruction of the environment, which led to him being annoyed every other time. Differently, he would find himself claiming to be an obsessive consumerist, running a business with its main aim being to protect the situation. In the reading, one understands the personal decisions required by every businessperson, the sense of balancing their domestic anxieties and ensuring that their business succeeds and what an empire-building periodical meant for his wife, Meg Hirshberg.
	Every prosperous business person needs to make positive decisions relevant to the success of their venture. For instance, they should create innovative decisions (Koehn, Khan &Legris,2012). These decisions would be aimed at driving their business to make maximum profits and in a position to attract an enormous number of customers. In addition, they should be influential in that the verdicts made will pull more interested parties into the venture(Koehn, Khan &Legris,2012). Moreover, for an entrepreneur to be successful, they should source more capital into the business (Koehn, Khan &Legris,2012). One ought to know and understand the criteria they should employ in their company for simpler acquiring of finances needed in skyrocketing it. Being passionate and following the force is another characteristic (Koehn, Khan &Legris,2012). They should not be disturbed by anything in the pursuit of their mission. Wise decision making is of paramount importance to not only any upcoming endeavor but also an existing project.
	The need to balance their household demands and that of the business is very crucial in the first place. There is always time for everything. Every prosperous business person should ensure that their domestic needs do not collide with their entrepreneurial drive (Koehn, Khan &Legris,2012).A valid drafted mission is needed. The business person should work with strict measures to ensure that they would work in contrast to their task at no any given moment. The family needs are of equal importance to the venture’s needs, and they should be attended to accordingly to not tamper with either.
	Meg Hirshberg was entitled to understand what entrepreneurial spirit meant. Since his husband was a person of such caliber, she understood what is predestined about it. It means that everything available in an entrepreneurial setting would be tuned to the song (Koehn, Khan &Legris,2012).She would later learn that driven by an entrepreneurial spirit, one would neither have much to do with time wastage nor will they be prevented by weather changes in accomplishing their missions. She later learned that it is only through hard work that the fruits of every intelligent business-minded person are seen last.
	In summation, Hirshberg grew up to be an example of a determined person driven by the force of making it to the next step. Through relentless toil and moil, one becomes or attains what one aspires to do. Moreover, any individual with such a plan of prospering in future should set their goals well and work on achieving them. Every step taken should be performed well not to mess up with the designated result.
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